
THE COMPLETE SOLUTION FOR EFFICIENT BR AND & PUBLISHING MANAGEMENT

mpm Digital Marketing Center 3.0

Leader in media portals and
online editing systems

Marketing Cockpit: mpm DMC 3.0 Portal 

Digital Asset Management: mpm Mediendatenbank

Web-to-Print: mpm Online Print Center

Online editing system: mpm Online Publisher

E-mail marketing: mpm eMarketing

Presentation Management: mpm PowerPoint Manager
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mpm Digital Marketing Center 3.0:
Six tools for successful brand and media 
management

The mpm Digital Marketing Center 3.0 (DMC 3.0) is your new central marketing platform, precisely adjustable to your re-
quirements. It gives you easy access to six high-performance modules via the web, meaning that you have all the options of an 
effi  cient media and publishing portal. And your benefi ts are two-fold: A uniform brand image, and fast and simplifi ed provi-
sion of your marketing, sales and investor relations media.

MARKETING COCKPIT:

mpm DMC 3.0 Portal
Start page with fast access to all functions 

WEB-TO-PRINT: 

mpm Online Print Center
Customize, individualize and order any print media 
via the Internet

DIGITAL ASSET MANAGEMENT: 

mpm Media Database 
Optimal media management with an 
extensive database
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� Comprehensive brand and information platform

� All used with one single login 

� Configurable on a target group-specific basis

� 100% uniform brand image

� Location-independent availability, both internally and for external partners

� Individual user right allocation

� Direct insertion of texts, images and graphics

� Download center and advertising and print material eShop integration

� Connection to your print shop possible – including automated print job management
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mpm Digital 
MarketingCenter 3.0:

� Easy to learn system with high oper-

ating convenience and numerous in-

tuitive functions 

� Excellent price-performance ratio 

with provision as a proven server 

rental model

� Absolute all-in support from mpm 

including training, service and sup-

port – before, during and after system 

introduction

ONLINE EDITING SYSTEM: 

mpm Online Publisher
Provide annual and interim reports and employee and customer magazines 

more effi  ciently and cross-media, including iPad, mobile devices 
and e-magazines 

E-MAIL MARKETING: 

mpm e-marketing
Easily produce professional e-mail newsletters for sales

support yourself 

PRESENTATION MANAGEMENT: 

mpm PowerPoint Manager
 Manage and quickly rearrange all company 

presentations centrally

�  Corrections entered directly into the layout 

�  Change tracking and version overview

�  Data multi-use in HTML or XML

�  Ready-to-retrieve templates for e-mailings or e-newsletters

�  Add text blocks, images or logos from the mpm Media 

Database at the click of a mouse

�  Includes analysis and tracking function

�  Presentations as knowledge database for your employees

� Intelligent full text search

� Specific rights and user management
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KanAm Grund 

Kapitalanlagegesellschaft mbH:

Sales Partner Portal

mpm Digital Marketing Center 3.0

� Concept development: 

Content and technical

� Programming

� Data transfer

� Interactive workfl ow 

defi nition

� Image, text and documenta-

tion database and editing 

system installation

mpm Digital Marketing Center 3.0 functions as a sales partner portal, similar to a web-based database. It enables the central 
management of all media data while also making this data remotely available, thereby bringing even greater effi  ciency to im-
portant corporate communication areas. As a leading issuer of open real estate bonds, KanAm Grund Kapitalanlagegesells-
chaft mbH also utilizes these benefi ts in a targeted manner to provide support for its sales partners.

SALES PARTNER PORTAL

Increase effi  ciency in marketing and 
communication media production

“Communication with sales partners can now be 
improved signifi cantly with the mpm Digital Mar-
keting Center 3.0 sales partner portal.”

Sales Partner Portal

KanAm Grund
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E-mail marketing

The mpm e-marketing module 

also enables the swift produc-

tion of professional e-mail 

newsletters for customers.

Editing system included

KanAm Grund uses the mpm 

Online Publisher editing system 

integrated into the mpm Digital 

Marketing Center 3.0 for the 

particularly efficient compila-

tion of annual funds reports.

TASK:

To introduce an online available communica-

tion platform that simplifi es, optimizes and ac-

celerates information and sales processes in a 

targeted manner.

SOLUTION:

Establishment of mpm Digital Marketing Cent-

er 3.0 as KanAm Grund’s new partner portal. 

Its modular setup means it can be optimally 

integrated into the corporate structure. The 

portal provides multifaceted options for sales 

support, such as search, download, order and 

print functions or e-mail marketing use.

RESULT:

The mpm Sales Partner Portal quickly estab-

lished itself as an irreplaceable consultancy 

and sales practice tool. It has made communi-

cation between KanAm Grund and its part-

ners quicker, easier and higher in quality.

FEATURES:

� Individually confi gurable with modular 

setup

� Access at all times to up-to-date and addi-

tional information and important services

� Central management and ordering of all 

marketing materials

� Easy creation and distribution of custom-

ized marketing e-mails

� Transparent workfl ow for all involved

� Individualization of prepared media exactly 

as requiredCreate annual reports with the mpm Online Publisher

Real estate overview in the mpm Media Database
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The offi  ce furniture specialist Kinnarps Samas sells well-known brands such as MARTIN STOLL, Drabert 
and Fortschritt. In particular, the German subsidiary of the international Samas Group successfully applies 
the mpm Digital Marketing Center 3.0 online publishing system in marketing with specialist dealers. In just 
a few clicks, dealers have access to comprehensive services which support them in their everyday work.

MARKETING PORTAL

Systematically optimize communication 
with target groups

Kinnarps Samas:

Marketing Portal 

mpm Digital Marketing Center 3.0

� Conceptual design: 

Content and technical

� Programming

� Corporate design adjustment

� Interactive workfl ow 

defi nition

� Image, text and document 

database installation

Marketing Portal

Samas-Gruppe

“Thanks to the mpm Digital Marketing Center 3.0 
Marketing Portal, Kinnarps Samas’ trading part-
ners can now use all of the offi  ce equipment spe-
cialist’s services to off er their customers compre-
hensive services.”
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Calendar management

All training activities offered by 

Samas can be set in the system. 

Interested sales partners can 

log in directly.

Practical product comparison

Samas also uses the mpm Mar-

keting Portal functions to pro-

vide its dealers with helpful 

product comparisons. The list 

can be changed and extended at 

all times.

TASK:

Location-independent provision of up-to-date 

marketing and sales documents for sales 

partners as a central platform.

SOLUTION:

Development of a service portal with Info-

Center, ShopCenter and NewsCenter based 

on the mpm Digital Marketing Center 3.0. 

With password-protected access, dealers can 

quickly obtain all the materials they need. An 

integrated full text search makes research 

easier.

RESULT:

Samas signifi cantly improved its contact with 

sales partners and customers with the mpm 

Marketing Portal. The rapid research options 

also mean that dealers now get up-to-date of-

fers considerably faster than before.

FEATURES:

� Can be confi gured individually and used 

location-independently

� Total media overview: Access to all docu-

ments, image data, advertising materials 

and news

� Signifi cant effi  ciency increases achieved 

in the workfl ow

� Cross-media functionality with all channels

� Digital or print versions can be used option-

ally with download function and online 

print center

InfoCenter for downloading documents

ShopCenter as comprehensive ordering center
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As a national insurance company, the HanseMerkur insurance group off ers a wide product range in the fi elds of health, travel, 
life and property insurance. The group has successfully streamlined and simplifi ed production of diverse and multifaceted ad-
vertising materials with the assistance of the mpm Online Print Center. HanseMerkur’s insurance agents, who are active 
throughout the country, can now order all their print media quickly, easily and conveniently via Web-to-Print.

WEB -TO -PRINT CENTER

Customize, individualize or order 
all print products via the web

Perfect print media for sales

The mpm Online Print Center means that every field service employee and agent is immediately 

able to create their marketing and sales media themselves. At HanseMerkur, insurance agents 

can now not only order all brochures, flyers or forms online – they can also customize and indi-

vidualize them directly on their PC as they wish. This does away with a substantial portion of the 

cost of coordination between the agents and head office.

HanseMerkur 

 Versicherungsgruppe:

Web-to-Print Center

� Conceptual design: 

Content and technical

� Screen design

� Programming

� Corporate design 

adjustment

� Image, text and docu-

ment database 

installation

� Connection to intranet/

Internet

� Content maintenance

Web-to-Print

HanseMerkur
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Customization

The mpm Online Print Center’s 

customization options are prac-

tically unlimited. HanseMerkur, 

for example, uses it for image 

brochures.

Complete overview

A major benefit for an insurance

company like HanseMerkur. 

Requests for all insurance prod-

ucts are entered in the system, 

can be ordered directly and are 

sent automatically.

TASK:

To make the production and distribution of mar-

keting materials more effi  cient while also reduc-

ing correction costs.

SOLUTION:

Introduction of a company-oriented Web-to-

Print method using the mpm Online Print Cent-

er, an mpm Digital Marketing Center 3.0 mod-

ule. mpm designed the online platform for this 

in accordance with HanseMerkur’s corporate 

design specifi cations. The agency also provided 

continuous support.

RESULT:

Using the mpm Online Print Center, Hanse-

Merkur has visibly optimized the production and 

distribution of its advertising materials to sales 

partners. With signifi cantly reduced overall 

costs, its insurance agents now have CD-com-

patible print media at their disposal at all times. 

This also ensures a more compelling Hanse-

Merkur brand presence.

Customize and individualize advertising material

FEATURES:

� Can be confi gured on a system-specifi c 

basis and used location-independently

� All print media can also be customized on 

request

� Text blocks, images and graphics can be in-

serted directly

� Clear acceleration of the entire workfl ow

� Interface to selected print shop can be set 

up

� Automated print job management including 

status reports and invoicing

Confi gure insurance consultant newsletters individually
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Quick, easy and favorably priced – these three features form the brand essence of the direct banking sector leader, ING-DiBa 
AG. The bank also internalizes these values with regard to process quality and speed. For ING-DiBa, therefore, it was logical 
that it should opt for mpm Digital Marketing Center 3.0. It also successfully applies the mpm PowerPoint Manager module, 
among others, to transparently archive the bank’s hundreds of presentations.

MEDIA PORTAL

Benefi ting from greater process quality 
in the PowerPoint area

ING-DiBa AG:

Media Portal 

mpm Digital Marketing Center 3.0

� Conceptual design

� Programming

� Corporate design 

adjustment

�  Image, text and documenta-

tion database and editing 

system installation

� Connection to intranet/

Internet

� Data management

� Content maintenance

Presentation overview in the PowerPoint Manager

Media Portal

ING-DiBa AG

“ The print items are now stored in a central data-
base – all PowerPoint presentations included! This 
simplifi es the entire communication process and 
provides better results.”
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Employee magazine with editing system

ING-DiBa uses the mpm Online Publisher editing system, 

an mpm Digital Marketing Center 3.0 module, to compile 

its monthly employee magazine among other things. Effi-

cient use of the system enables a later editorial deadline. 

The magazine is now more up-to-date, making it more ap-

pealing to employees.

TASK:

Introduction of a multifaceted database system 

for ING-DiBa’s media that optimizes corporate 

communication across all channels wherever 

possible.

RESULT:

With the mpm Digital Marketing Center as a 

media portal, ING DiBa employees can quickly 

and easily access all relevant data. The mpm 

PowerPoint Manager in particular ensures that 

the bundled knowledge from stored Power-

Point presentations is available at all times.

FEATURES:

� Precisely confi gurable thanks to modular 

system setup

� Easy management of all media data – from 

images, texts, graphics and audio and video 

streams through to PowerPoint presentations

� Media provision in a uniform corporate de-

sign for a 100% brand presence

� Location-independent availability – impor-

tant for a branch network, for example

� Individual rights and user management

E-marketing for journalists

Media production with editing system

Image database for archiving

SOLUTION:

Use of the mpm Digital Marketing Center 3.0 

as a complete solution for the central manage-

ment of all media data. mpm confi gured the 

media portal individually and installed the im-

age, text and document databases. The mpm 

PowerPoint Manager integrated in the portal 

performs the archiving of corporate presenta-

tions. The slides in the presentations stored in 

the archive can be used directly for creating 

new PowerPoint presentations.
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HSBC Trinkaus & Burkhardt AG is both a private bank and, as an HSBC subsidiary, part of the world’s biggest banking group. 
On this basis, the banking house publishes its annual fi gures in accordance with the German Commercial Code and IFRS in 
three diff erent annual report variants. By using the mpm Online Publisher editing system, an mpm Digital Marketing Center 
3.0 module, many processes are now automated and correction rounds are eliminated.

MPM ONLINE PUBLISHER EDITING SYSTEM

Reaching your goal faster with fewer 
corrections and coordination processes

Simultaneous production of three annual reports

The mpm Online Publisher also allows special challenges to be mastered, such as 

the simultaneous preparation of three annual reports. The system’s easy handling 

significantly improves the workflow. All of the parties involved required less time 

for processes, eliminated correction rounds and were therefore able to concen-

trate more on the content.

HSBC Trinkaus & Burkhardt AG:

mpm Online Publisher 

editing system

� Implementation and use of 

the mpm Online Publisher 

editing system

� Text-image integration 

� Proofi ng

� Print release and quality 

assurance 

� Distribution

Editing system

HSBC Trinkaus & Burkhardt AG
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Table automation

Tables and financial data can be 

integrated automatically and 

directly from the department 

via Excel linking. Fast processes 

and high data security are 

therefore guaranteed.

E-Federal Gazette export

Files for the Electronic Federal 

Gazette can be quickly gener-

ated via an in-house XML inter-

face. Annual reports are there-

fore published in cost-effective 

XML format at the push of a 

button.

TASKS:

Increased transparency in the preparation of 

annual reports in order to signifi cantly reduce 

the number of correction rounds and coordi-

nation processes.

SOLUTION:

Decision in favor of the mpm Online Publisher, 

an mpm Digital Marketing Center 3.0 module, 

after a test phase. The system provided the 

best possible basis for coordinating the contri-

butions of the various participants from the 

HSBC Trinkaus accounting and corporate com-

munications departments. The desired trans-

parency was provided at all times. Repeated 

correction processes and crippling coordina-

tion processes were eliminated.

RESULT:

With the mpm Online Publisher as the editing 

system, the entire annual report production 

process ran a great deal more smoothly. 

Thanks to a largely automated workfl ow, all 

those involved were able to concentrate more 

on the most crucial element: The content.

FEATURES:

� Online editing system with text entry di-

rectly into the layout, plus version and 

translation management

� One system as central interface for all in-

volved

� Document change tracking

� Reduced correction processes; production 

time cut by 25%

� Absolute control thanks to correction 

tracking, version and individual rights 

management

40

(j) Angaben zur Kreditrisikokonzentration
Eine Konzentration  des Kreditrisikos kann vorliegen, 
wenn viele Schuldner ähnlichen Aktivitäten nachgehen 
oder in derselben geografi schen Region tätig sind. Dann 
wird die Fähigkeit all dieser Schuldner, ihren fi nanziellen 
Verpfl ichtungen gegenüber HSBC Trinkaus nachzukom-
men, von einzelnen Änderungen in den wirtschaftlichen, 

politischen oder sonstigen Rahmenbedingungen beein-
fl usst. Daher überwacht die Bank ihre Kreditrisikokon-
zentrationen nach Branchen und Regionen. 

Zum Bilanzstichtag gliedert sich das theoretisch maxi-
male Ausfallrisiko der Bank wie folgt:

31.12.2008 31.12.2007

in Mio. € in % in Mio. € in %

Risikokonzentration nach Branchen

Kreditinstitute und Finanzierungsinstitutionen 12.584,9 47,7 10.885,3 43,3

Unternehmen und wirtschaftlich Selbstständige 9.191,2 34,9 12.909,8 51,3

Öffentliche Haushalte 4.278,3 16,2 736,3 2,9

Wirtschaftlich unselbstständige Personen 311,2 1,2 635,9 2,5

Insgesamt 26.365,6 100,0 25.167,3 100,0

31.12.2008 31.12.2007

in Mio. € in % in Mio. € in %

Risikokonzentration nach Regionen

Inland 18.120,5 68,7 13.987,9 55,6

Sonstige EU (einschließlich Norwegen und Schweiz) 6.814,3 25,9 9.857,7 39,2

Asien 632,1 2,4 435,3 1,7

Südamerika 430,8 1,6 309,3 1,2

Nordamerika 314,1 1,2 470,7 1,9

Resteuropa 31,4 0,1 61,7 0,2

Afrika 18,9 0,1 39,4 0,2

Ozeanien 3,5 0,0 5,3 0,0

Insgesamt 26.365,6 100,0 25.167,3 100,0

Die Aufteilung  nach Branchen  zeigt, dass das maximale 
Ausfallrisiko in erheblichem Umfang gegenüber Kredit-
ins tituten und Finanzierungsinstitutionen besteht. Davon 
entfallen 4.579,1 Mio. Euro (2007: 6.847,5 Mio. Euro) 
auf andere Einheiten der HSBC-Gruppe.

Der Gliederung nach Regionen  ist zu entnehmen, dass 
sich ein wesentlicher Teil der Kredite und Forderungen 
auf das Inland sowie auf EU-Länder einschließlich Nor-
wegen und der Schweiz konzentriert. Da die politische 
Lage und Rechtssicherheit in diesen Regionen stabil ist, 
sind keine erhöhten Ausfallrisiken zu befürchten.

31.12.2008

in Mio. € in %

12.584,9 47,7

9.191,2 34,9

4.278,3 16,2

311,2 1,2

26.365,6 100,0

31.12.2008

in Mio. € in %

18.120,5 68,7

6.814,3 25,9

632,1 2,4

430,8 1,6

314,1 1,2

31,4 0,1

18,9 0,1

3,5 0,0

26.365,6 100,0
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Individuelle und nachhaltige Betreuung 
von Vermögen

Die Entwicklung der Märkte war im Geschäftsjahr 2008 sehr turbu-
lent. Vor diesem Hintergrund haben wir sowohl für unsere Kunden 
als auch für uns das bestmögliche Ergebnis erzielt. Unser Ergebnis 
lag mit 41,1 Mio. Euro letztlich nur leicht unter Plan. Damit können 
wir nahtlos an die guten Zahlen der Vorjahre anknüpfen und liegen 
2008 nur geringfügig unter dem Rekordjahr 2007 (42,2 Mio. Euro). 
Regional aufgeschlüsselt ist der Er gebnisbeitrag durch unseren 
Standort Luxemburg zurückgegangen, während das Ergebnis für den 
Standort Deutschland den des Jahrs 2007 sogar übertroffen hat. 
Am Gesamtergebnis der Bank hat unser Geschäfts bereich einen 
Anteil von etwa 19,7 %.

Kundenbeziehungen ausgebaut

Wir können die relativ guten Ergebnisse im Privatkunden geschäft 
insbesondere auf unsere Solidität und unser nachhaltiges Ge-
schäftsmodell zurückführen. Dies hat uns ermöglicht, erfolgreich 
Neukunden zu akquirieren und bestehende Kundenbeziehungen 
auszubauen. 

Besonders Inhaber großer Familienvermögen wussten unsere Sicher-
heit und sehr gute Bonität zu schätzen. Der Nettozuwachs im Be-
reich Privatkunden überstieg mit 714 Mio. Euro unsere Erwartungen. 

Benchmark übertroffen

Im vergangenen Jahr erlitten die Kapital-
märkte weltweit über fast alle Anlageklassen 
hinweg enorme Kurs ver luste. Dieser Ent-
wicklung konnten wir uns nicht voll ständig 
entziehen. Allerdings haben wir deutlich 
besser abgeschnitten als der Markt insge-
samt. Die Durchschnitts performance der von 
uns in den drei klassischen Strategien be-
treuten Portfolios hat die jeweiligen Bench-
markindizes im Jahr 2008 wieder deutlich 
übertroffen: Die Outperformances betrugen 
2,2 % (Konservatives Management), 3,5 % 
(Balanced Management) und 3,7 % (Dyna-
misches Management). Dabei konnten die 
von uns verwalteten Mandate bessere 
Ergebnisse erzielen als die Mandate, bei 
denen wir nur beratend tätig sind.

Bestes Rating aller deutschen 
Geschäftsbanken:
Fitch Ratings AA

Vermögensmanagement für 
hohe Ansprüche: 
Fuchs-Report 2009, 11 / 2008

Elite der Vermögensverwalter: 
Elite Report 2004 – 2008

Beste Wertentwicklung beim 
Bankentest: 
Focus Money / n-tv, 10 / 2008

Platz 2 beim Performance-Test: 
Capital, Ausgabe 12 / 2008

Bestes Portfolio beim Service-Test:
Dt. Institut für Servicequalität, 
9 / 2008

Auszeichnungen

Annual report 2008 – inside page

Annual report 2008 – image page
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The investment company KanAm Grund seeks to inform its sales partners and customers about current developments as 
quickly and transparently as possible. It therefore has high fund marketing requirements. The e-mail marketing function inte-
grated into the mpm Digital Marketing Center 3.0 satisfi es this requirement profi le precisely with its simple and secure han-
dling.

E-MAIL MARKETING

Reach target groups quickly via e-mails 
with prepared modules

“ Marketing objectives can be achieved signifi cantly 
more effi  ciently and much better with systematic 
e-mail distribution.”

E-mail marketing

KanAm Grund

KanAm Grund 

Kapitalanlagegesellschaft mbH:

E-Mail Marketing

� Conceptual design: 

 Content and technical

� Screen design

� Programming

� Corporate design adjustment

� Image, text and documenta-

tion database installation

� Connection to intranet/

Internet
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Individualization

With its individualization op-

tions, mpm eMarketing covers 

a wide-ranging spectrum – 

from e-mailing through to 1:1 

marketing.

Statistics

Comprehensive analysis func-

tions for page impressions/

clicks in mpm eMarketing serve 

to create transparency.

TASK:

To simplify the distribution of customized e-

mail newsletters with automation processes, 

and hence optimize rapid communication 

with sales partners.

SOLUTION:

Confi guration of an e-marketing solution spe-

cially tailored to KanAm Grund as an mpm 

Digital Marketing Center 3.0 module. mpm 

adjusted the template to refl ect KanAm Gr-

und’s corporate design.

RESULT:

With mpm eMarketing, KanAm Grund has 

substantially accelerated and qualitatively im-

proved the information fl ow to its sales part-

ners. Marketing employees were especially 

impressed by the module’s easy handling.

FEATURES:

� Easy creation and distribution of custom-

ized e-mail newsletters

� Eff ective online marketing without any 

programming knowledge

� Brand-compliant templates for e-mailings 

and e-newsletters ready for retrieval by 

users

� Text blocks, images or logos can be easily 

added from the media database

� Analysis and tracking function already 

included

E-marketing newsletter: Editing in the editor

Click analysis function
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As a German subsidiary of the world’s third-largest IT services provider, Fujitsu Technology Solutions GmbH relies on strong 
sales with the most uniform presence possible. In the PowerPoint area, the approximately 800 sales employees rely on mpm 
PowerPoint Manager for a transparent slide database that allows new presentations to be created rapidly.

POWERPOINT MANAGEMENT

Employees have optimally prepared 
slide templates at their fi ngertips

“mpm PowerPoint Manager makes presentations 
into valuable knowledge sources 
for all employees.”

PowerPoint Management

Fujitsu Technology Solutions

Fujitsu Technology Solutions 

GmbH:

PowerPoint Management

� Conceptual design

� Programming

� Corporate design adjustment

� Image, text and documenta-

tion database installation

� Connection to intranet/In-

ternet

� Data management

� Content maintenance
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Central database

Storage of all PowerPoint slides 

at one point guarantees opti-

mum knowledge management 

and prevents duplication of 

work.

Full text search

The integrated full text search 

ensures the archived slides re-

quired are found quickly.

 TASK:

To provide the company’s PowerPoint presen-

tations as templates for all sales employees at 

one central point.

SOLUTION:

mpm PowerPoint Manager was introduced at 

Fujitsu’s sales department. All authorized em-

ployees can create new presentations for their 

requirements directly using the transparently 

stored slides.

RESULT:

mpm PowerPoint Manager has immensely 

simplifi ed the creation of presentations for the 

entire sales department. All slides now also 

comply with the corporate design specifi ca-

tions – guaranteed.

FEATURES:

� Fast access to globally available Power-

Point Portal via the Internet

� All presentations can be retrieved from a 

categorized overview

� Instant researching with intelligent full 

text searches

� Direct arrangement of new presentations 

for existing slides with drag & drop

� English version available for international 

use

The full text search with subject and keywords across all 

presentations makes every chart available in next to no 

time

Transparent arrangement: All presentations are shown 

in a categorized overview

Slides can be shown in mini or full view
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mpm Digital Marketing Center 3.0:
The most important features at a glance

The features of mpm Digital Marketing Center 3.0 cover all modern corporate communication requirements. In particular, 

they can also be used to guarantee the increased need for cross-media content linking. You can make any selection from 

these features and hence compile a highly individualized media and publishing portal for your company.

The mpm Digital Marketing 
Center Portal 
Provides a full overview for 
all users

Information available at all times

� Intranet

� Extranet

� Media portal

� Newsroom

The mpm Media Database
All media in one transparent 
database

Data managed centrally and used 

locally

� Media Asset Management

� Brand Management

� Document Management

� New Media

mpm eMarketing
Do your own professional e-mail 
marketing

Individual online marketing

� E-mailing

� E-newsletter

� E-publication

� 1�:�1 marketing
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Our customers simply put 
together their dream system
A short interview with mpm Managing Directors 

Frank Bockius (left) and Philipp Mann (right)

Mr. Bockius, Mr. Mann, what do you think 

makes the mpm Digital Marketing Center 3.0 

so successful? 

PHILIPP MANN: That’s very simple, actually: 

We offer both the most comprehensive pub-

lishing management system on the market and 

a system that is very easy to configure individu-

ally. Our customers can therefore put together 

precisely the portal they want with all of the 

functions from an extremely wide range.

FRANK BOCKIUS: Added to this, of course, is 

the system’s application simplicity. There is no 

magic involved in achieving tangible results in 

very little time with the mpm Digital Marketing 

Center 3.0.

How do you guarantee this short integration 

phase?

FRANK BOCKIUS: At mpm, our service commit-

ment has been one of our top priorities since the 

company began. Our system is ultimately intend-

ed to optimize all communications processes so 

that customers can concentrate fully on their 

business. Our service teams operate practically 

around the clock to ensure that this objective is 

achieved as quickly as possible. At the end of the 

day, that’s our business!

What system benefits do customers name 

most frequently?

PHILIPP MANN: One benefit is certainly the fact 

that we can offer a system as a complete solution 

from a single source. As far as I know, that is 

unique in Germany.

FRANK BOCKIUS: In addition to the complete 

offering, our process simplification is definitely 

another critical factor. After all, who doesn’t 

want their marketing and communication to 

work better or to achieve their corporate objec-

tives more quickly?

The mpm Online Print Center
Web-to-Print and advertising 
materials center

Customize and individualize corporate

media with Web-to-Print

� Corporate Printing

� POS Media

� Direct Mail

� Advertising

The mpm Online Publisher
Annual and interim reports, em-
ployee and customer magazines 
– effi  ciently compiled with an on-
line editing system

Automated publishing on the Internet

� Corporate Publishing

� Investor Publishing

� ePublishing

� Workfl ow Management

The mpm PowerPoint Manager
Chart-for-chart a strong brand

Simply fi nd and rearrange slides online

� Slide management

� Full text search

� Corporate design checks

� Quick guide



The road to success in communication goes 
via substance and effi  ciency
Anyone who wants to achieve their marketing, information and image objectives not only has to think about their content – 
they also have to adopt a process-related attitude. Time and cost factors are just as critical as the message itself. In 2000, 
Frank Bockius founded mpm media process management gmbh, which now employees some 35 people, on the basis of this 
core ideal.

FINANCIAL
COMMUNICATIONS

CORPORATE
COMMUNICATIONS

DIGITAL 
PUBLISHING 
SOLUTIONS

mpm media process management gmbh • Corporate Communication Solutions

Untere Zahlbacher Straße 13 • 55131 Mainz  • Germany

Tel +49 (0) 61 31 95 69-20  •  Fax +49 (0) 61 31 95 69-77

info@digitalagentur-mpm.de • www.digitalagentur-mpm.de

Managing Directors: Frank Bockius, Philipp Mann

Conceptual design and implementation of the 

entire range of financial topics in print and 

online media. We develop all of the relevant 

communication materials with experienced 

financial journalists, copywriters and graphic 

designers – from annual and interim reports 

and financial marketing through to online IR 

media.

Conceptual design and implementation of all 

media formats in corporate communication. 

We develop corporate publishing ideas that 

intelligently interconnect print, online and 

mobile channels – from customer and employee 

magazines, sales communication and corporate 

design through to online communication.

A selection of leading systems for brand and 

publishing management in the form of the 

mpm Digital Marketing Center 3.0 with six 

modules, including online editing system, 

media asset management application and 

Web-to-Print solution. As a first step, we also 

offer comprehensive publishing consulting 

that results in a specific recommendation for 

action.


